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Bachelor of Business - Bachelor of Laws (Marketing for the Digital 
Age) 
 
Useful study planning/enrolment resources: 

Subject Search 
Academic Calendars 
Class Registration 
Enrolment Resources 

The information in the study planner is current at the time of creation may be subject to future change. 

If you would prefer a part-time study plan, please adjust the below study planner; reviewing subject 
prerequisites to ensure you are on track for course completion. 
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24

 

TRIMESTER 1 TRIMESTER 2 TRIMESTER 3 

LA1101:03 Legal Institutions and 
Processes 

BU1007:03 Principles of Data 
Analysis for Business 

BU1002:03 Accounting for 
Decision Making 

LA1102:03 Legal Research, 
Writing and Analysis 

LA1107:03 Contemporary 
Practice: The New Lawyer 

LA2019:03 Torts A – Specific 
Torts 

BU1104:03 Introduction to 
Management Concepts and 
Application 

 

LA1027:03 Human Rights Law 
OR 
LA1022:03 Public International 
Law 
OR  
LA1903:03 Indigenous Peoples 
and the Law 

 

20
25

 

TRIMESTER 1 TRIMESTER 2 TRIMESTER 3 

LA1105:03 Contract Law 1 
LA1106:03 Contract Law 2 
 

LA2017:03 Principles of Criminal 
Law A 
PREREQ: (LA1101 and LA1102) or 
LA1007 

BU1003:03 Principles of 
Economics BU2108:03 Marketing Matters 

Major 
BX2081:03 Consumer Behaviour 
PREREQ: BU1108 or BU2108 or BU1008 
or BU2208 or BU1908 or BU1808 

LA2020:03 Torts B – Negligence  LA3105:03 Constitutional Law 
PREREQ: LA1101 or LA1102 

 
 
 
 
 
 

https://apps.jcu.edu.au/subjectsearch/#/
https://www.jcu.edu.au/students/academic-calendars
https://www.jcu.edu.au/students/enrolment/estudent-online-help/registering-for-classes
https://www.jcu.edu.au/students/enrolment
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https://www.jcu.edu.au/course-and-subject-handbook/courses/undergraduate-courses/bachelor-of-business-bachelor-of-laws
https://www.jcu.edu.au/course-and-subject-handbook/courses/undergraduate-courses/majors-and-minors/bbus-marketing-for-the-digital-age-major
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